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SL 

NO  
USN  

Name of The 

Candidate  
TITLE OF THE PROJECT 

1 MB191701 
A HARISH 

KUMAR 
“A Study On Expectations Of Students From Higher 

Educational Institutions” 

2 MB191702 A SARANYA A Study On Impact Of Social Media Recruitment 

3 MB191703 ABHISHEK A L 
“A Study on impact of New Designed Tata cars 

consumer awareness and satisfaction by choosing Tata 

Motors” 

4 MB191704 ABHISHEK K S 
A study on the impact of social media on consumer 

behaviour with special reference to Bengaluru 

5 MB191705 ABI MOHAN 
A Study on Consumer Preferences in Telecom Service 

Provioders in Kottayam Kerala 

6 MB191706 ABIN T SAM 
The impact of animated series on children with 

reference to family buying behavior 

7 MB191707 ADWAITH.M 
“A Stufy on Greem Products and Consumer Perception 

about Environmental Friendly  Products of Rubco Huat 
Woods  Pvt Ltd Kerala 

8 MB191708 AISWARYA N S 
A study on the impact of occupational stress on 

employees performance. 

9 MB191709 
AJAY KUMAR S 

MATH 
A study on marketing strategy on Patanjali ayurvedic 

products 

10 MB191710 AJAY V P 
A Study on "Investor's Attitude and Savings Pattern 

Towards Post-Office Savings Schemes" 

11 MB191711 AJMAL SALAM 
A Study On Influence Of Children On Family Purchase 

Decision Of Food Items - A Study At A Hypermarket 

12 MB191712 AKSHAY PG 
A Study On The Customer  Satisfaction Of E-

Commerce  Services  During The Pandemic Period 

Among The  Households  In Thrissur City, Kerala 

13 MB191713 AKSHAY R 
A Study On Customer Perception On Electronic Food 

Ordering 

14 MB191714 
AMAL KUMAR 

K.A 

“A Study on Effectiveness of Social Media on 
ConsumerEffectiveness of Social Media on Consumer 

Buying Decision on Products of Sheilas Pickles and 

Jams Kottayan Kerala 

15 MB191715 AMITH V R 
 The impact of digital marketing on customer 

purchasing behaviour in the pharma industry 



16 MB191716 

AMUDURU 

SAIVARUN 

REDDY 

A Comparative study on work from home vs work 

from office 

17 MB191717 ANIL KUMAR 
A Study on "The Influence of Sales Promotion 

Strategies on Consumer Buying Behaviour: A Case of 

Bajaj Motors Ltd." 

18 MB191718 ANJANA C 
A Study On Role Of Artificial Intiligence In 

Rvolutionising Hrm 

19 MB191719 ANJANEYA 
A study on challenges related to sales of hero motor 

bikes at sabarada enterprise 

20 MB191720 
ANOOP 

CHANDRAN 
A Study On Effectiveness Of Advertisments Of 

Nirapara Curry Masala 

21 MB191721 ANTONY K BIJOY 
A Study On The Impact Of Shopbots On Consumer 
Buying Behaviour In Digital Markets With Special 

Referance To Bengaluru City 

22 MB191722 ANUSREE.K 
A Study On The Impact Of Motivation On 

Employee’S Job Performance In An Organisation 

23 MB191723 ARJUN R DAS 
A study on effect of digital marketing and advertising 

on consumers who purchase from online platforms 

24 MB191724 ARUN P SARMA 
A Study on "The Effect of Consumer Perception and 

Attitude Towards E-Shopping Experience" 

25 MB191725 
ARUNIMA RAJIV 

M K 
A comparative study on the brand promotion strategies 

of Swiggy and Zomato 

26 MB191726 ARYA RAJAN 
A Comparative Study on Consumer Awareness 

towards Netflix and Amazon Prime 

27 MB191727 ASHA THOMAS 
A study of the Impact of Social Media on Purchasing 

Behaviour and Decision Making Process 

28 MB191728 
ASHFAK 

HAMEED 

A study on Viewers perception towards online video 

advertising with special reference to youngsters in 

kerala at the time of covid pandemic  

29 MB191729 
ASHIQH J 

ABRAHAM 

The Impact Of User Generated And Marketer 
Generatedcontent On Consumer’S Decisioin Making In 

A Social Media Environment, With Reference To 

Automobiles 

30 MB191730 ASHNA P ALIAS 
Effectiveness of in stream, out stream and banner ads 

on purchase intention of students 

31 MB191731 ASWIN P K 
A  Study on the Impact of Adverstisement on 

Consumer Gujying Behaviour fo Wedding Apparels of 

Preeti Silks Calicut, Kerala 

32 MB191732 ATHUL A 
Study on customer survey on online grocery shopping 

in Palakkad district, kerala 

33 MB191733 AVINASH.K Aa Study on Employee retention 

34 MB191734 BALAJI 
A STUDY ON CONSUMER AWARENESS AND 
ATTITUDE TOWARDS ICICI LIFE INSURANCE 



35 MB191735 

BASIREDDY 

GARI 

JANARDHAN 

REDDY 

A Study on "The Factors Influencing Rural Consumers 

Towards Purchasing FMCG Products" 

36 MB191736 BENIL SAM V 
A Study On Customer Preference And Value Delivery 

Analysis Of Network Marketing Companies 

37 MB191737 BHARATH A 
Consumer Perception Towards Online Shopping 

Of Flipkart In Bangalore 

38 MB191738 BILTTO BABU 
A Study On The Effectiveness Of Digital Marketing 

On The Consumer Behaviour During Covid-19 With 
Special Reference To Ajio 

39 MB191739 
BINILA SUSAN 

VARGHESE 
A Study On Impact Of Rewards And Recognition Of 

Employees In An Organisation 

40 MB191740 
BONE SHARATH 

VENKATA SAI 
A Study On Worklife Balance Among IT Professionals 

41 MB191742 CHAITRA K V 
A Detailed Study On Promotion And Reward Policy Of 

An Organisation 

42 MB191743 
CHETAN K 

CHANDRU 
A study on impact of talent management practices on 

employee retention. 

43 MB191744 
CHRISTIN 

JOSEPH 
A study on the changing consumer preferences towards 

e-tailing during lockdown period 

44 MB191745 
DAITHAONGAM 

GELUUI 
A Study On Sustainable Hrm With Artificial 

Intelligence (Ai) Being A Threat 

45 MB191746 DEEPAK C D 
A study on the benefits and challengs faced by retail 

marketing in urban and rural areas 

46 MB191747 DEEPTHI M 
A Study on the Psychological impact of COVID 19 on 

the  Psyche of Employees 

47 MB191748 DEEPTHI P V 
A Study On Employee Retention Strategies And Its 

Impact On Employee Productivity In It Sector 

48 MB191749 
DEVINANI 

SWETHA 
A study on Training and Development 

49 MB191750 DHANUSH M N 
A Study on "The Influence of Brand Equity Elements 

on Consumers Purchase Decision" 

50 MB191751 DHARSHAN.L 
A Study On The Role Of HR In Digital Transformation 

At Workex Solutions Pvt. Ltd. 

51 MB191752 DILU KRISHNAN 
A study to evaluate the banking services provided to 

small and medium enterprise customers 

52 MB191753 DINNO BENNY 
A STUDY ON CORPORATE AND JOB SEEKERS 

POTENTIAL" 

53 MB191754 DIXIT M 
“A STUDY ON CUSTOMER PREFERENCES 

CHOOSING BIG BAZAAR” 

54 MB191755 EREGOWDA L H 
A Study On The Impact Of Employer Branding On 

Employee Retention 



55 MB191756 
G.POSHITH 

BHAVASAR 
A Study On Impact of Labour Welfare Measures On 

Employee Motivation Service Sector 

56 MB191757 

G 

SIVARAMAGOPA

L 

A study on payroll softwares used in talentpro hr.pvt 

Ltd. And hr role in payroll 

57 MB191758 G VENU PRIYA 
A Study On Job Satisfaction Level Of School And 

College Faculties With Respect To Their Use Of E- 

Learning Platforms For Teaching 

58 MB191759 GEJO.C.REJI 
A STUDY ON CUSTOMER AWARENESS, 

ADEPTNESS AND SATISFACTION LEVEL 

TOWARDS JIO IN PATHANAMTHITTA, KERALA 

59 MB191760 GOKUL R 
Future of hybrid & electric vehiclesAnd customer 

behaviour towards it 

60 MB191761 GOKUL RV 
A Study on "The Impact of E-Learning Platform and its 

User Experience" 

61 MB191762 GOWTHAM S 
: A study on analysis of employees training and 

development with reference to TATA group. 

62 MB191763 HALIMA SADIYA 
A Study on "The Profitability Analysis of M&As: An 

Event Study Approach" 

63 MB191764 HARAMEEN E 
A Study On Impact Of Digital Marketing On B2B 

Customers 

64 MB191765 HASHIM C P 
A STUDY ON THE TRANSFORMATION TREND 

OF DIGITAL CURRENCY: CRYPTO CURRENCY 

IN BUSINESS WORLD 

65 MB191766 HISHAM K K 

A STUDY ON THE ONLINE MARKETING 

STRATEGY AND THE IMPACT OF ONLINE 

SHOPPING ON CUSTOMER’S PURCHASING 
ATTITUDE 

66 MB191767 JAGJITH SINGH P 
A Study On Organizational Culture And Its Impact On 

Employees Behaviour Of Raymond'S Limited 

67 MB191769 JAYANTH.D 
A study on impact of employee motivation towards the 

productivity with reference to DHL PVT LTD. 

68 MB191770 JAYANTH.S 
A Study On Safety Measures Provided To The 

Employees In An Organization 

69 MB191771 
JEFFRY GEORGE 

SUNIL 
A Study On Customer Satisfaction Towards Allen 

Solly Product 

70 MB191772 JIBIN JOSHEPH 
A Study On Impact Of Talent Practices On Employees 

Performance 

71 MB191773 JIMMY KURIAN 

A STUDY ON THE EFFECTIVENESS OF DIGITAL 
WORD OF MOUTH ADVERTISING IN THE 

CONSUMPTION OF FASHION PRODUCTS 

AMONG COLLEGE STUDENTS 

72 MB191774 JOMIN JOHNSON 
A study on consumer preference towards herbal 

cosmetic products with special reference to Thrissur 

district 



73 MB191775 JOSNA JOY 
A Study On Employees Attitude Towards Motivational 

Practices In The Aviation Industry 

74 MB191776 JYOTI A RAMPUR 
A Study On Organizational Culture And Its Impact On 
Employees Bdehavior With Reference to Amazon India 

75 MB191777 K ALLURAJ 
A Study on "The Perception of Medium and Small 

Retailers Towards Cashless Transactions: With Special 
Reference to Wayanad District" 

76 MB191778 KARAN DAS T 
A Study To Evaluate The Banking Services Provided 

Sme Sector 

77 MB191779 KARTHIK D 
A Study On Employee Training & Development In 

Balaji Safety  Glasses Private Limited 

78 MB191781 KAVYA R 
A Study On Effectiveness Of E-Recruitment In The 

Organization 

Organization 

79 MB191782 KEERTHIKA.R 
A Study On Consumer Preference For Online Delivery 

In Bengaluru With Reference To Swiggy 

80 MB191783 KIRAN KUMAR N 
A study on the product mix strategies on customer 

satisfaction with special reference to black bird brand 

81 MB191784 
KRISHNAPRASA

D U R 

A Comparative Analysis of Digital Marketing Tools 
and its Effect on the Expansion of Business in Covid 

era. 

82 MB191785 LALHUMBIKA A Study on roles of HR executives in an organization 

83 MB191786 LOKESH.MV 
A Study On Factors Influencing On Purchase Decision 

Of Two Wheelers With Specific Reference To Suzuki 
Bike 

84 MB191788 MADAN B G 
A Study on "The Effect of Service Quality on 

Consumer Satisfaction: An Automotive After-Sales 
Service" 

85 MB191789 
MAHAMKALI 

HARITHA 
A Study On An Employee’S Emotional Intelligence As 

Means To Work Life Balance 

86 MB191790 MAHESH.A 
A study on employees engagement and it's impact on 

employees performance. 

87 MB191791 MAHESH.S 
A Study On Employee Training Needs In Banking 

Sector 

88 MB191792 
MALLA SAI MANI 

RAJ 
A Study on Gender Equality at Workplace with 

specaial reference to TCS 

89 MB191793 
MALLESH 

GOUDA 
A study on sales performance of mineral water with 

reference to bisleri company limited 

90 MB191794 MANJUNATH.S 
A Study On Strateges To Improve Employee 

Productivity By Retaining Them 

91 MB191795 MANOJ KUMAR S 
A Study On Performance Appraisal System And Its 
Impact On Employee Performance At Orient Bell 

Limited At Bangalore 



92 MB191796 MANU.M 
A study on factors influencing the brand loyalty 

towards Oppo mobiles 

93 MB191797 
MOHAMED 

SADIQ C M 

A Study On The Consumer Perception On Online 
Shopping Of Essential Products Among Gen-Z During 

Pandemic 

94 MB191798 
MOHAMMED 

FARZAN P A 
A Study on Employee Motivation 

95 MB191799 
MOHAN KUMAR 

M 

A Study On Effectiveness Of Performance Appraisal 

Of The Employees At Ifb Automatic Pvt Ltd, 
Bangalore 

96 MB191800 
MUHAMMED 

AMEER 
A Study On Organizational Culture And Its Impact On 

Employees Behaviour 

97 MB191801 
MUHAMMED 

FAIZAL 
Attitude of students towards entrepreneurship in 

selected colleges in Ottapalam taluk, kerala 

98 MB191802 
MUHAMMED 

SALIH P K 
A Study on "The Customers Attitude Towards Dairy 

Products: With Special Reference to Palakkad District" 

99 MB191803 
MUHAMMED 

SHIBILI P 
Customer perception, utilization and satisfaction of E-

Banking service 

100 MB191804 NAGARAJ.M 
A Study on "The Detection and Prevention of 

Fraudulent Financial Reporting: Empirical Evidence 

from Selected Indian Firms" 

101 MB191805 NAGESH.C A Study On Employee Absenteeism And Attrition 

102 MB191806 NAMITA DAS 
A Study on Impact of IR Strategies On Employee 

Productivity 

103 MB191807 Nandana G 
A Study On The Factors That Results In Effective 

Employee Stress Management In It Industry 

104 MB191808 NANDITH A S 
Competitiveness And Technology A Study Of 

Automobile Sector In India 

105 MB191809 
NAVANEETH 

VIJAYAN 

A study on employee motivation of Byju’s 

 

106 MB191810 NAVEEN J 
A Study On Effectiveness On Supply Chain 

Management And Logistics Of Venkateshwara 

Hatcheries In Bengaluru 

107 MB191811 NAVEENA V A study on marketing strategy of Hero Motor’s Pvt Ltd 

108 MB191812 NEERAJ K 
A Study on "The Effect of COVID-19 on Impulsive 

Buying Behaviour" 

109 MB191813 
NEETHU 

ELIZABTH ALEX 
A Study on peer influence and it's impact on students 

behaviour in business school 

110 MB191814 
NIKHIL ZAK T 

JOEL 
A Study On Impact Of Employee’S Engagement 

Strategies On Productivity With Respect Of It Sector 



111 MB191815 NIKSHITH.S 
A study on effectiveness of social media marketing on 

customer acquisition and retention in slice pay 

112 MB191816 NILSON KURIAN 
A Study On Impact Of Gst Among Business People In 

Kannur District 

113 MB191818 
NITHEESH 

CHANDRAN 
A Study On Hrm Functions And Its Effectiveness In 

An Organisation 

114 MB191819 
NIVED 

NARAYANAN 
The Effect Of Job Satisfaction And Work Engagement 

On Organizational Commitment 

115 MB191820 NIVEDITHA.A 
A study on contribution to indian retail chains in 

empowering agriculture and small scale industries 

116 MB191821 
SAGAR 

PATTNAYAK 
A Study On The Impact Of E-Banking Service Quality 

On Customer Satisfaction 

117 MB191822 PAVAN K 
A Study On Investment Pattern Among Salaried 

Employees 

118 MB191823 PAVAN R 
A STUDY ON CONSUMER PERCEPTION 

TOWARDS ONLINE GROCERY STORES " 

119 MB191824 PRAJEESH T P 
A study on marketing strategies and its effect on the 

sales of industrial products at metal industries ltd 

shoranur 

120 MB191825 
PRAVEEN 

KUMBAR 
A Study of Marketing Promotions and Strategy in the 

Luxury Retail Markets for Global Brands 

121 MB191826 PREETHIKA G 
An analysis of the role of influencer endorsement in 

digital marketing and their impact on the functioning of 

promotional system 

122 MB191827 PRITHVIL.S A study on Market Strategy with reference to Flipcart 

123 MB191828 
PUNITH KUMAR 

K P 
A Study On The Impact Of Covid-19 On Offline 

Marketing Of Automobile Industry 

124 MB191829 RAKSHITHA.N 
A Study On Factors Influencing The Disconnection Of 

Landlines Of Bsnl 

125 MB191830 RANJITHA S S 
"A Study on Savings Pattern among Salaried 

Employees" 

126 MB191831 RAVI K 
A Study On Impact Of Social Networking Sites On 

Employee Performance 

127 MB191832 RENJINI K R 
A Study On Consumer Behavior Towards Googlepay 

And Phonepe In Thrissur, Kerala 

128 MB191833 RENSU K REJI 

A Study On Effictiveness Of Traning And 

Development Of 

Employees In Akay Flavours And Aromatics Pvt Ltd, 
Ellavumthitta, Pathanamthitta, 

Kerala 

129 MB191834 RISIYAS ALI P 
Customer towards servive qualityof online bus booking 

services among students  



130 MB191835 ROHAN PHILIP 
A Study on "The Consumer Buying Behaviour 

Towards BYJU's E-Learning Application: With Special 

Reference to Silicon City" 

131 MB191836 ROHINI N 
A Study On Performance Appraisal System At Orient 

Bell Limited At Bangalore 

132 MB191837 ROJO SAJI 
Recent Mergers and Acquisitions in India and their 

Impact on the Operating performance and shareholders 
wealth 

133 MB191838 ROOPA M D 
A study industrial health and safety measures with 

reference to Rohit industries 

134 MB191839 SACHIN SHAJI 
Impact Of E-Commerce In Rural Areas With Special 

Reference In Erumely Panchayat 

135 MB191840 
SAI RAKSHITHA 

B.R 
A study on relationship of work culture and 

productivity of the employees in IT industry. 

136 MB191841 SAI VINUTHA V 
A Study On Influence Of COVID-19 On Employee In 

Telecommunication Industry 

137 MB191842 SANDEEP JAYAN 
A Study On Challenges In Digital Marketing In Heatlh 

Care Sector Of Bangalore City 

138 MB191843 SANDEEP.M 
A Study On Effectiveness Of Training & Development 

In Achieving Employee'S Efficiency 

139 MB191844 SANDHYA V 
A study on the effectiveness of a reward system on the 

motivational level of employees 

140 MB191845 SAVITHA.M 
A Study on Total Quality Management In Human 

Resources Department At Raymond Ltd. Tumakuru 

141 MB191846 
SHABIN P 

ABRAHAM 
A study on customer perception towards postoffice 

saving scheme in Pathanamthitta district 

142 MB191847 
SHAIK KALESHA 

VALI 
A Study On Best Practices And Trends In Recruitment 

And Selection Process 

143 MB191848 SHASHI SAGAR K 
A study on employees attitude towards organizational 

change with reference to beml 

144 MB191849 SHASINA.K 
A study on online shopping Behaviour of Rural 

consumer in Kannur district, Kerala  

145 MB191850 
SHEMIL 

MATHEWS PAUL 

A STUDY ON CUSTOMER  PERCEPTION AND 

ATTITUDE TOWARDS DOORSTEP BANKING 

WITH SPECIAL REFERENCE TO SOUTH INDIAN 
STATES 

146 MB191851 SHIBIN SALAH 
A Study on "The Behaviour of Female Consumers in 

the Purchase and Use of Cosmetics in Kollam District" 

147 MB191852 

SHRADDHA 

SUMAN 

MAHARANA 

A Study on impact of Covid 19 on Job Securityand 
Employee Performance 

148 MB191853 SHREELATHA.R 
 A Study On Importance Of Recognition For 

Employees In Reward System 



149 MB191854 SIBIN STANLY 
A Study On Brand Awareness Among College Girls 

And Housewifes Towards Two Wheeler With Special 

Reference To Thrissur Town Area 

150 MB191855 SIJO.O.J 
A STUDY ON stress management among private bank 

employees with special reference to thrissur Town. 

151 MB191856 SINDHU.S 
A Study On Employees Welfare Activities In The 

Organization 

152 MB191857 SINO B 
A Study On Worklife Balance IN IT Companies With 

Special Reference To Bangalore Region 

153 MB191858 SONU T 
A Study On Effectiveness Of Training & Development 

In Achieving Employee's Efficiency 

154 MB191859 SOORAJ.S 

A STUDY ON EFFECT OF CUSTOMER 

RELATIONSHIP MANAGEMENT ON BUILDING 

CUSTOMER LOYALTY WITH REFERENCE TO 
TELECOM INDUSTRY. 

155 MB191860 SREE HARI C 
A Study On Cause And Consequences Of Stress 

Among Bank Employees With Special Refernce To 

Malappuram District 

156 MB191861 SREEHARSH U 
“A STUDY ON MARKETING MIX WITH SPECIAL 

REFERENCE TO POONIYIL COIR INDUSTRIES IN 

MARKETING DEPARTMENT, ALAPPUZHA” 

157 MB191862 SREERAM V 
A Study On Banking Behaviour Of Jan Dhan Yojana 

Holders Scheme With Reference To Kerala 

158 MB191863 STERINA PAUL 
A Study On Marketing Promotions And Strategy In 

The Luxury Retail Market For Global Brands 

159 MB191864 
SUBIN 

KURIAKOSE 

A STUDY ON INFLUENCE OF VISUAL 
MERCHANDISING ON IMPULSE BUYING 

BEHAVIOUR WITH REFERANCE BIG BAZAR 

KOTTAYAM 

160 MB191866 SWATHY SUNIL 
A Study On Factors Affecting Purchase Decision Or 

Behaviour Of Women With Regards To Mobile Phones 

161 MB191867 SYED ARFA AZMI 
A STUDY ON ANALYSIS OF WORKPLACE 

FLEXIBILITY AND HOW IT IMPACTS 

EMPLOYEE AND ORGANISATION 

162 MB191868 THANUSHA.G 
A Study on "The Antecedents of Purchase Intentions in 

Pre-Owned Designer Wear: The Life-Style of Fast 
Fashion Business" 

163 MB191869 

THANUSHA 

RAMACHANDRA

N 

A Study On Effectiveness Of Compensation 

Management And Employee Wellbeing Of Staffs In It 

Sector In This Pandemic 

164 MB191870 
THRIVEN KUMAR 

B S 
A study on Analysis of Performance Appraisal of 

employees at MIDAS Treads(IND) PVT LTD 

165 MB191871 TIRUPATI .A study on Promotional strategies of Hyundai 



166 MB191872 TOUHID PASHA 
A STUDY ON EFFECT OF CRM TO RETAIN A 

CUSTOMER FOR LONGER PERIOD AT 

SURAKSHAA CAR CARE PVT LTD 

167 MB191873 
V NIRANJAN 

PRASAD 
A Study On The Application And Impact Of Psyche In 

Marketing 

168 MB191875 VINUSHA D 
A Study On The Effect Of Human Development, 

Motivation And Excellence In Emerging Companies 

169 MB191876 VISHNU K B 
A Study On Export Potential Of Spices From Kerala 

To  Middle East And Saudi Arabian Countries 

170 MB191877 
VISHNU 

NARAYAN 

A study on impact of television advertisement on 

purchase decision of consumer durable goods in 

palakkad district kerala 

171 MB181694 PREETHA M 
A Study on "The Effectiveness of Online Marketing On 

Integrated Marketing Communications" 

    
 


